CAREER INSIGHT

RELOCATION

In the next two years which of the following
countries would you consider relocating to
for a suitably attractive job opportunity?
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APPLICATIONS OPEN

Whether you want to progress your studies, land your dream job or change the world one
day, The Future Finance Scholarship is for you. This year, we're backing undergraduate
and postgraduate students with funding to support them in achieving their future goals.

SUBMIT APPLICATION

Lydle GI'eCO lydie.greco@gmail.com

lydiegreco.com

Graphic design & illustration (in)


https://www.linkedin.com/in/lydiegreco/
https://www.instagram.com/magicdepictor/
mailto:lydie.greco%40gmail.com?subject=
http://www.lydiegreco.fr/%3Flang%3Den

300% growth

in loan applications

M TRUSTPILOT
9.7/10 score

and we rank #5 among
TrustPilot's UK Non-Bank
Finance category

2 new launches

Launched Multi loans.
and Oakam Ladder

70% live customers
on the app
and we won Best Mobile
Innovation at the Banking
Technology Awards

25% increase in on-
time loan renavments
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Strategic option:
The opportunity: PoS finance

Ront-2-0wn
Gustomer Base

Product expansion

Our solution

House
Assets size  £1.50n £600m
Operational  Strong digital 300 stores — full
gearing presence retaillogistics

Admin expenses above 50%
Rogulator
S are” Expected Dislocating
pressure
Customer | 2
orcoption  buy on e-commerce, bundied
RS purchase, choice limited by
credit

Drive usage to Digital Agent™ and
make it core to customers’ budgeting
and purchasing

Reduce cost of acquisition

Inflated costs compared to best

Increase repeat lending and cLTV

Growth potential (2020)

£20m
Assel
increase.
¥ Investment required:

£2.5m Technology and Product
£1.5m Markeling

v Time to market: Q42018
6 months to MVP and 12 months to roll out

 Start earning
points today

W Control your finances

Save money when you upgrade your status

Earn great rewards as you go

Download
our latest app

2 Download on the
o App Store

GETITON
} Google Play

oakam.com/oakam-grow
#oakamgrow

Warning: Late repayment can cause you
serious money problems. For help, go to
moneyadviceservice.org.uk

App Ul Guidelines

June 2018

Prepared by:

Find out more.

Lydie Greco & Jat Singh

Branding & Marketing work for Oakam

In charge of creating and maintaining the visual identity of Oakam for 4 years,

a company giving personal loans to the underbanked.

Designed assets for their app, website, social media, email, app, promotional

flyers and posters, store windows display, TV ad, powerpoint presentations and

maintaining brand integrity throughout communications.




“Jot Market Crver
‘Satary Survey 20

and

BakHOCTb NbroT | Poccuia

teiene
thiet
thie
tht

1L

Antal Russia Salary Survey

Design of salary survey analysing the trends of the job market accross different sectors
in Russia and Kazakhstan. Creation of visual identity, data visualisation, layout and

assets for promotion on web and social media.

Management of two languages (English and Russian) in the same InDesign file for speed
of production. Published as print and interactive pdf.



Postgraduate Loans

What does it mean
working for Future
Finance?

Education s the most powerful weapon which you can
use to change the world” (Nelson Mandela)

We beleve, with the right support, everyone can reach
their potential and have a positive impact on the world.
Because our work and our customers are important to
Us. we enjoy coming to work every day. That's why we are
the fastest-growing private student lender in Europe.

SEE JOB OPENINGS

What can you expect from us?

' ! Value the Future

¥ We focus on future potential - in students and in our employees.
¥ We support borrowers and employees on their journey.

¥ Ourfocus Is on removing barriers to empower potential.

Borrowers First

¥ Our students and their ecucation are at the heart of our business.
¥ Everything we dos focused on how we can best serve them,
¥ We provide the tools they need to fuf their ambition

¥ We work hard to eam and keep our students’ trust

Responsible Lenders
¥ We take our obligation to students and young adults seriously

¥ We calculate risk and never offer more than what is appropriate.

¥ I things donit o s planned, we work wit the students o put manageable soluions n

{2

Clear Purpose

¥ Mo o cloar, honest and transparent n il our commanications.
¥ Vo undorstand tho responsibity of sponking t0 a young audienco.

¥ Wo lston first and think about ll perspectives - ot ustour cwn.

Work as One

¥ Wo work s one team with employees, students and partnes.
¥ Wo share a common belie: that o succeed we need {0 actvey lsten n

and lean from students and partners.

¥ Wo actwith humilty and intogrity  we know success Is eamed together

What do our employees say?

We hire people that like to push boundaries. innovate and are passionate about thelr work. We are smart, driven and moving fast to make a
meaningful impact. See what some of our people have to say.

“I love working for Future Finance because it is truly a values led
organisation. We are all committed to our mission of making

{ to all, and that drives us all to
bring our best selves to work every day. FF opens opportunities
for our colleagues as well as our customers, and our focus on the
future means that - truly - no two days are the same!”

Bébhinn Wheelan, People Operations Manager
1

FUTURE - FINANCE

INVESTING

IN YOU

Wherever you're heading, our
flexible loans can help you get
there.

Trusted by students from across the UK.

H Trustpilot

Trust score 9 | 477 reviews

Sl YOUR
i FUTURE
AWAITS

B
Rachel's top tips for
3:’f acing your Graduation Day

Future Finance

www.futurefinance.com

Student loans teloans  Aboutus Help Insights Sign in+
/)”- 4
Pz

ofa 3
Fared 4042010

Tustptot  EEIEIEIE

FUTURE > FINANCE

Backing the next generation

Our Postgraduate
Loans and*Sechelarship,
can help you get there.

Apply at futurefinance.com/scholarship.

Carrying out of the rebrand of Future Finance, a student loan start-up, on
digital and print media. Refresh of webpages, design of emails, social assets,

web ad campaigns, print merchandise, roll-up banner, conference stands.




Your achievements

Repay on time, refer friends and
register on the app to unlock
achievements.

Total

outstanding
Midlands >
TECH GEEK  ONE DOWN HATRICK Northilontan N
10 pts 10 pts 10 pts ’
East London >
South London >
Total +] SIXPACK  SUM OF SIX BRONZE
outstanding 10 pts 10 pts REFERRAL West London
10 pts ¢
J You can now apply
on Mon 16th Oct for a Top-Up!

s : . J Repayment schedule
Welcome to OQakam Grow pay e e
Bronze member W i e REFERRAL  REFERRAL

10 pts 10 pts

Financial App Ul design

Rebranding and harmonising of a loan management app. The app allows you
to manage your loan and introduces a gamified rewards system: you get coins
for every loan repayment, and you can then get rewards for good repayment
behaviour. Available on Android and iOs.

123 4

WALLET REWARDS  ACHIEVEMENTS View full app here: https://marvelapp.com/df8ji3e



https://marvelapp.com/df8ji3e
https://marvelapp.com/df8ji3e

n’t take itfrom us
4. Gamification
How do we do th N
“...Most interactions I'have had witl
banks have left me with a bitter tas £005
going threugh you has ehanged m 995
view on such matters and given i litera 4 -~ Basic fee

fifl confidence - this was the easiest 3 " .
transaction | have ever completed. it . - Lightfoots

g SOLICITORS
will recommend you to all...” v

Refer 2 friends,

Income type Income level

Complex >£50k —

Solving for all types of customers and
segments we might want to deal with
in our proposition will lead to a ye: 1
.‘.ﬁ 7’\ muddled failure. We need to solve for Thank you so much for First time buyer? Get
o our Bull's Eye target and make sure our an excellent mortgage b ! £200 in IKEA vouchers
proposition is absolutely the bestin could not recommend ya ! . :
the market for that targct. more highly. It was a vel J N Gas Ho Total sa

Prime >£300k painless experience and
expaﬁ at all times s very 323 reviews

much ook forward to speaking

with you again in 18 months!” \ i \

The options for CMME are clear 1. Internal a; 5 £995

£1,000 Insert text here
Credit quality Mortgage amount

There are 4.8m independent professionals T dadiad
currently representing over 15% of UK services
workforce. They're the fastest growing providers
scgment of the national cconomy.

30% of self employ
have found it diffic
getting a mortgag

@ Great mortgage deal
and expert advice

l l \ @ Refer a friend and you 2 2 2 ) 2 2 1in 2 self-e
5 b= pidieteieee
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” @ @ Refer a friend and you © Next mortgage free R = those on
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UK workforce Since 2008 But when it comes to financial services, the

A +30% 4 13m A +21% for a bespoke approach risk them being left

Contractors Gig Self by traditional providers. They often have to
I G . :

AU ke less or are faced with fewer options at highe

€205 both recsive £100 -

£295 __each . @ 10% discount on
Protection

@ Great mortgage deal @ £300 discount on your -

and expert advice next mortgage or L —

o= condition survey
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@ Refer a friend and you
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A s D - presentations

Design of presentations for the Marketing department
of mortgage broker CMME and consulting on how to

summarize ideas in clear visuals.
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Donts  Forét

Original

Dans la Forét was inspired by hiciat ionectio
mos nis re velicim aximos Di dita quam cus,

Décors Barbares

conse lat voluptat latis solorepra core es repreru
mquiam repuda cus.

Design of the website and promotional
material (business cards, postcards,
compliment cards) of a furnishing fabric

studio based in London.

Ref 2400
Content 100% Cotton

Pattern width; 166.7

Repeat width 45 cm / 17.7

Also available in: ~ Green

1
SW10 0XE

Tel: +33 (0)143 14 02 10
Tel: +44 (0)207 352 9977 Fax: +33 (0)1 14 3140 97
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o

Our success
HOW DO WE DIGITISE
WiTHOUT LOSING THE
RELATO : .

Leadership Meeting Live scribing

Live scribing of the presentation and ideas discussed
during the Leadership meeting of a Financial services
company, London



Join u Lt

© Pockit B Pockit B Pockit

Welcome to Pockit What you get What does it cost?
In under 5 minutes, you'll be on your way to Your ow account and contactless Just 99p a month (and your first month is
total control over your money. Mastere plete all the steps and free).
y et direct debit, free cashback,

Want bonus features? No problem. You only
pay for what you use.

Illustration work — Digiital

Various digital illustrations for ice cream packaging, magazines,
tote bags, children video games, internal comms presentation,
internal pitches, app tutorials.
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Illustration work
— Handdrawn
Various illustrations, pen or watercolour for editorial

magazines, animated gifs, ad campaigns, or live 3-min

portraits in my illustration photobooth the Magic Depictor


http://www.lydiegreco.fr/Brooklyn-Bound?lang=en
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< lydie.greco@gmail.com
@ lydiegreco.com
@ B Lydie Greco


http://www.lydiegreco.fr/%3Flang%3Den
http://www.facebook.com/claudineismyeviltwin
https://www.instagram.com/Claudineismyeviltwin/
https://www.facebook.com/claudineismyeviltwin/



